
Email Marketing 
DOMINATION 

 
How to make a multiple 6 figure income EVERY 

MONTH from your own raving fans 

By Joel Marion 



My Goal 
•  By the end of this presentation, I want every 

single person in this room to be equipped with 
the knowledge necessary to easily make a 
return of at least ONE HUNDRED times their 
investment in attending this event 

•  Why? 
– Yanik 
–  I want to win (at everything) 
– That’s what YOU deserve 



Are You Ready 
for my BEST 

Stuff? 



I almost had to cancel… 



2 Questions 

•  Who here has an email list? 

•  Who here wants to make more money 
from their email list? 



This is me establishing 
credibility 

•  Fitness Print Book Author/High School 
Teacher - Started online 2 years ago 

•  First year online brought in $1,500,000 
gross ($700,000 net profit) 

•  Second year online - $5,000,000 gross 
and 1.9M net profit 

•  Zero employees and a laptop 



This is me establishing 
credibility (Cont) 

•  Write all my own sales copy, email copy, 
manage my own affiliates, developed my 
own launch formula, etc 

•  April 2009 Cheat Your Way Thin Launch – 
we broke Clickbank Launch record 
($350,000 in 4 days on a $47 eBook) 





Credibility (Cont) 

•  May 2010 – We did the first 7 figure fitness 
launch of all time with the Xtreme Fat Loss 
Diet (1.4 Million in 5 days with a $67 
eBook) 





Credibility (Cont) 

•  Have multiple streams of income in place 
with print continuity, coaching, 3 digital 
products, launches, and affiliate 
promotions 







Credibility (Cont) 

•  Multiple, single emails that have done 
more than 1,000 sales and $15,000 in net 
profit 

•  Internal launches (no affiliates) that have 
generated over $100,000 in one week 



Where’s the Money Coming 
From? 

•  The money is in the LIST 



Hit Send 
------------------ 
Make Money 



•  List Cultivation (how to develop a highly 
responsive list) 

•  List Monetization (how to SELL stuff to 
your list over and over again) 

•  List Organization (planning/timing 
promotions to maximize income) 



List Building Bonus 

•  Squeeze Page Design 



The 76% Optin 
Rate Squeeze 

Page 
 

(stats based on full launch) 











76% is good and all… 
 

…but how about 15% 
MORE optins?!?!!! 









Once You’re 
Lucky, Twice 

You’re Good… 







The Current 
Page 







Single vs. Double Optin 

•  NEVER Single Optin 
– Crap email addresses 
– High bounce rate (hurts deliverability) 
– Higher spam complaints (people never 

confirmed, misspellings, etc) 
– Open yourself up to form sabotage 
– Junk vs. Inbox deliverability (first 

communication delivered to junk, etc) 



Maximizing Double Optins 

•  Give people the “From field” and 
“Subject” to look for 

•  Tell visitors to check junk/spam folder 
•  Stress privacy (“we want to make sure no 

one else is signing you up w/o your 
knowledge”) 

•  Stress urgency (go now; unconfirmed 
emails will be deleted in an hour, etc) 





New NINJA 
Strategy 







From 65% to 90% 

•  Over the course of 50,000 sign ups… 
•  Difference between 32,500 confirmed 

subscribers and 45,000 confirmed sign 
ups… 

•  That’s an EXTRA 12,500 confirmed 
names getting YOUR messages delivered 
to their INBOX 



What’s that Worth? 

•  Extra 12,500 names = at least an extra 
$12,500/month or $150,000+ a year 



•  List Cultivation (how to develop a highly 
responsive list) 

•  List Monetization (how to SELL stuff to 
your list over and over again) 

•  List Organization (planning/timing 
promotions to maximize income) 



List Cultivation 

•  5 Rules to Creating a Highly 
Responsive List 



Rule #1 

•  Rule #1 – Be GENUINE and let your 
personality shine through 
– The last thing people want is to read another 

BORING email 
– Entertain them while providing value, and 

you’re golden 











Rule #2 

•  Rule #2 – Train your list to take 
“buying” actions 

– Question:  If someone is going to BUY 
something, what must they do after they open 
the email? (hint: what is the next step in the 
“buying” process?) 



Rule #2 (Cont) 

•  Deliver your content “somewhere 
else” (blog, webpage). 

•  Train to click 

•  When someone opens an email from me, 
they know they’re going to click 
something – the “click” becomes second 
nature 



Rule #2 (Cont) 

•  In my opinion, all content should be 
delivered via a blog (train to click)…which 
leads me in to Rule #3 



Rule #3 

•  Create COMMUNITY (interaction, family 
feel) 







How to Get Comments 
•  “Sell” the comment and it’s importance 

(this is a community, respond below, it’s 
how we interact and support each other, 
etc) 

•  ASK for the comment 
•  End with a specific question 
•  Leave the discussion open ended (people 

jump at the chance to contribute – 
“community spotlight”) 

•  REQUIRE the comment 



Rule #4 
(Newsletter Frequency) 

•  Mail MORE 

– Newsletter frequency 3 to 7 times a week 

– Cultivate the relationship 
•  The people you are closest to, how often do you 

talk to them? 



Rule #5 

•  Promote MORE 
– Link to SOMETHING in just about every 

newsletter (“soft” sell vs. “hard” sell) 
•  Audience is different just about every time 

(average open rates 15 – 30%) 
•  People become trained to see recommendations 

and promotions and don’t get pissed off when you 
promote – it’s not foreign, it’s familiar 

•  The problem with “spotted” promotion (“oh, he’s 
just trying to sell something this time…”) 

•  Create VALUE and promote simultaneously 



NEVER, EVER Content Only 

•  People Opened >> Clicked >> Read Your 
Entire Blog Post – What Does That Tell 
You? 
– They are INCREDIBLY interested in the topic 

and have PROVEN themselves as the most 
targeted buyers you could ever ask for 

– You are doing them an extreme disservice by 
NOT linking to a product or service where 
they can go deeper 



Writing Emails 
that DOMINATE 



Subjects that KILL it 
•  Ask a question that your list cares 

about 
– How much protein do you really NEED? 

(answer) 
•  Shocking, “unbelievable” / 

counterintuitive subjects 
– 15 minute workout burns fat for 3 days 

[VIDEO] 
– WARNING:  Canola oil is NOT healthy 
– John Romaniello is NOT gay 



Subjects that KILL it (Cont) 
•  Odd numbers 

– 307% increase in metabolism with this one 
simple trick (article) 

•  Article, Video, PDF, Blog 
– ONE unique spice the fights abdominal fat 

[ARTICLE] 
– *free* TT-MRT fat-annihilating workout inside 

(video) 
– The TRUTH about “empty stomach” cardio 

[BLOG] 



Subjects that KILL it (Cont) 

•  Scarcity/Urgency 
– My Top 10 Fat Loss List (link expires) 
– There are only SIX left (you in?) 

•  Fun 
– Message from Agent 00FatLoss (and his 

secret spy device) 
– CB, Vinny D, and internet on a PLANE 
– John Romaniello is CRYING! 





Subjects that KILL it (Cont) 

•  FREE 
– >> My High Frequency Muscle Gain Program 

(FREE) 
– *FREE* TT for Abs Home Personal Training 

Package (11 DVDS) 
•  Curiosity 

– Go back and read all the other subject 
examples I just gave you 



Subjects that KILL it (Cont) 

•  Random Goodiezzz 
– The interval training workout I promised (just 

posted) 
– Re: Your question 
– Fwd: Sent from my iPhone 
– FINAL NOTICE: Please respond today 
–  I can no longer recommend [insert name of 

person you are promoting] 



Subjects that KILL it (Cont) 

•  Combo Subjects 
– 5 Sneaky Tricks to TRIPLE Fat Loss [Free 

PDF ends today] 
•  Free, PDF, Curiosity, Shocking, Scarcity/Urgency  



Hot Email “Body” Techniquezzzz 

•  #1 goal of your email is to get people to 
_______ 

•  Emails should be SHORT 
– Exception when you are pre-selling / 

positioning a sale (still, no longer than 500 
words) 



HTML vs Text Emails 

•  HTML… 
– Allows you to use anchor text in your links 

(higher click through) 
– Allows you to use images (higher click 

through) 
– Allows you to track your open rate 
– Allows you to track click through rate w/o 
“ugly” links 



Speaking of Anchor Text 

•  Anchor text should be the SAME as the 
subject line 







Link Placement 

•  2-3 links 
–  Intro 
– Body 
– P.S. 

•  Magic number? 
– 2 









Hyperlinking Images 

•  Strategic use of images within email body 
can increase click through rates up to… 

•  I don’t really have any stats for this, but I 
notice an increase when I periodically use 
it 







The “Click Here” Arrow 

•  Your Hyperlink <------- Click here 

•  Using arrows and “Click here” verbage to 
draw attention to links increases click 
through rates 







Video Images 

•  Using video images in emails linking to 
videos increases click through rates 







Good  Email Copy 
•  Good email copy increases click through 

rates – DUH. 

•  Get on the lists of the best of the best in 
your niche. 

•  Write more emails.  In a couple weeks, 
you’ll be better.  Then, in a couple weeks 
after that, you’ll be better.  See how this 
works? 



List Monetization 

•  Promote SOMETHING in just about every 
email 
– Link to a product or service that is related to 

whatever you’re talking about in your blog 
post or newsletter (soft sell) 

•  Video sales letters are KILLING it (easiest 
thing to make money on right now) 



List Monetization (Cont) 
•  Banner ads (on blog) linking to video 

pages (has been working well for me) 
•  Internal launches for new products, 

services, re-launches 
•  Affiliate launches 
•  3 day promos 
•  Sales (nice guy/thank you sale) 
•  Content affiliate marketing (Mike Geary) 
•  Always provide your list with VALUE by 

providing new offers 







The 3-Email Money Multiplier 

•  Would you like to know how turn $12,000 
into $27,000 in 3 minutes? 

•  Solo promo emails 
•  By using this technique on solo sends that 

perform well… 
– You will make 125% more money on your 

BEST emails EVERY time 





Step 1 –  
Recognize a 

Winning Email 





Step 2… 





Step 2 –  
Resend the SAME email 4 days 
later with Fwd: in the subject 

(75% more $$ in 47 sec) 





Step 3… 





Step 3 –  
Resend the SAME email two 

weeks later to everyone who did 
not open the two previous sends 

(50% more $$ in 2:09 sec) 





$12,000 to 
$27,000 in 

Three Minutes 
(125% More $$$) 



List Organization 

•  3 Types of Emails 
•  All emails should fall in to one of three 

categories: 
– Content soft sell 
– Content prep for hard sell 
– Hard sell 



List Organization 

•  Seasonal / Time of year (big CYWT 
holiday sale, back to school sale, summer 
time sale, birthday sale, anniversary sale) 

•  Mix of hard and soft sell emails and some 
straight content “prep” newsletters 

•  Use “prep” content newsletters to 
“launch” a hard sell 



Example Month 
•  6/1 - FIFTEEN foods that target belly fat 

– Email sending to an article on Mike Geary’s 
page) 

•  6/3 – Re: That’s it! (sorry) 
– Email reminding people that today is the last 

day to begin the XFLD 25 day program and 
still have the full 25 days – link to program 

•  6/4 – ONE unique spice that beats 
abdominal fat (article) 
– Another email sending to an article on Mike’s 

page (re-use what works well) 



Example Month (Cont) 

•  6/7 – Your participation is REQUIRED 
– Goal blog post “prep” for hard sell of 

coaching program 
•  6/8 – Are you ready to CRUSH your 

goals? (big news for tomorrow) 
– Prep email for hard sell of coaching program 

•  6/9 – Elite 1-on-1 Coaching is BACK (we 
WILL sell out again) 



Example Month (Cont) 

•  6/10 – Get the Body Transformation 
Blueprint *FREE* 
– Announce bonus for coaching sign ups 

•  6/11 – Re: Your question 
– FAQ about coaching program 

•  6/12 – My personal “life-changing” 
story (expires today) 
– My first coach, pivotal decision, deadline 



Example Month (Cont) 
•  6/14 – The TRUTH about “empty 

stomach” cardio [BLOG] 
– Prep content blog for TT hard sell promo 

•  6/16 – 5 Reasons “slow-go” cardio 
SUCKS 

•  6/17 – NINE times FASTER fat loss (not 
a typo) 

•  6/18 – The interval training workout I 
promised (just posted) 



Example Month (Cont) 
•  6/21 – KILLER metabolic resistance 

training workouts for you 
– Start w/ promo for Craig 

•  6/22 – *free* TT-MRT fat-annihilating 
workout inside (video) 

•  6/22 – >> My High Frequency Muscle 
Gain Program (FREE) 

•  6/23 – My Top 10 Fat Loss List (link 
expires)  





Example Month (Cont) 
•  6/24 – Message from Agent 00FatLoss 

(and his secret spy device) 
– 12 hour extension 

•  6/30 – 307% increase in results with 
this one simple trick (article) 
– Content article with soft link to Rob’s video 

•  7/1 – Is your protein supplement 
TOXIC? 
– Content article w/ soft promotion for Prograde 

Protein 



Example Months (Cont) 
•  7/2 – Late Night Eating – DO IT. [blog] 

–  Content blog; soft sell protein deadline 
•  7/6 – How much protein can you digest in 

one sitting? (answer) 
–  Testing new ads; delivering content 

•  7/8 – How much protein do you really NEED? 
(answer) 
–  Taking advantage of ads that worked; delivering 

content 
•  7/10 – 15 minute workout burns fat for 3 days 

[VIDEO] 



List Organization Tips 
•  Schedule your month around 2 or 3 major 

promotions and then devise a strategic 
plan to deliver value and awesome content 
to effectively promote those products / 
services 

•  Choose the promos and the content will 
come 

•  Mail, mail, mail 
•  Promote, promote, promote 
•  Deliver VALUE, send email, make money. 



The End 


