
Friday, April 1, 2011



How to Use Facebook 
Fan Pages to Grow 

Your Business

Underground 7
Jason Deitch

Fan Page Generator
Founder 

Friday, April 1, 2011



Who am I?

• Passion for marketing

• Professional practice

• Bestselling author

• Entrepreneur
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Today’s Objectives

• Why social marketing is the most powerful disruptive marketing 
strategy today

• Why Facebook should be the center of your social marketing 
strategy

• How to set up & optimize your Facebook strategy

• What about YouTube, Twitter and your website

• Q&A

* I hope to earn your vote by providing you with rich content
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Today’s Objectives
• *Inspire you to see the big picture…

I made $120k in 90 minutes

I got a 10x+ ROI

I tested it and this is better than that

Doing it right doesn’t guarantee results

Many are doing it totally wrong and are killing 
it… That’s what I call missionary marketing
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The Big Picture

• What do you stand for?

• What are you doing to take consistent action 
to get it out into the world?

• Are you happy doing it?

You make a living by what you ‘get’
You make a life by what you ‘give’
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Disclaimers
• I don’t claim to know it all

• Facebook is constantly evolving

• I believe in passion & purpose before 
percentages

• My priority is long-term successful relationships 

• My opinion is my opinion

• I will make you a very special offer today
*1 of the first 10 to purchase today will win my package for free
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What it’s not...

• New ninja strategy that will 
effortlessly grow your business by  
instantly attracting and automatically 
converting new sources of traffic into 
an endless stream of new clients and 
tons of free money
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What is Social Marketing...

• A way to get your product, service, 
message or cause in front of a 
constantly growing tribe of people that 
continuously grows as a result of  
friends sharing ‘you’ with their friends

Friday, April 1, 2011



Why Social Marketing...

• The fastest, easiest way to generate 
automatic online referrals (viralocity)

• The best way to create and strengthen 
relationship  with your tribe (continuity)

• Easy to set-up, simple to manage and fun 
to promote
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Why Social Marketing...

1. Stand out by teaching 
people something they 
want to learn about

2. Make it available where they 
can find it and share it with 
their friends

3. Repeat often
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Objections
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Why Social Marketing...
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Why Facebook first...

DigitalBuzzBlog.com
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Why Facebook first...

• Average Facebook user has 130 fans

• Automatic referrals through friendcasting

Friday, April 1, 2011



Why Facebook first...

Friday, April 1, 2011



Why Facebook first...

Friday, April 1, 2011



Why Facebook first...

Friday, April 1, 2011



New Paradigm
• Search & Social & Social Search

• Search = keywords, adwords, backlinks etc.

• Social = authenticity, value, engagement etc.

• Social Search = search results including 
endorsement of your social graph
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New Paradigm

• Build your List & your Likes

• Likes = Increased SEO & NFO
News Feed Optimization
via EdgeRank-Affinity,Weight,Time
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The              Solution
Page = LikesProfile = friends
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What to do...

• Set up your personal profile
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Create a page

facebook.com/pages
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Create a facebook.com/username

25 fans+
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3 parts of a successful 
Facebook page

1. Setup - walk, bike, *Mercedes, Maybach

2. Management - DIY, Delegate, Outsource

3. Promotion - online/offline - DIY/DIFY
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What will they find?

1. Nothing

2. Something

3. Something impressive

4. Something that inspires them to take action   
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What will they find?
Before Fan Page Generator After Fan Page Generator

Friday, April 1, 2011



Friday, April 1, 2011



Landing Page Options

• Text/Image/Video/Opt-in

• DIY vs. *DIFY 
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Landing Page Video Options

• Repurposed

• Blair witch project

• *Professional - Socially Optimized

Friday, April 1, 2011



How do I attract traffic...

• Offer value - give them a reason to find you

• ‘Create buyers’ through information products
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How do I attract traffic...

Real Time
Daily Summary

*Bonus option: Build your list
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How do I convert traffic...

• Reply to inquiries- 1-1, wall, tel/web

• Opt-in to an auto-responder series

• Buy now button

• hybrid
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Debbie Ford
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Joe Polish
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Brendon Burchard
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Dr. Jeff Spencer
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Garrett Gunderson
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Amy Porterfield

Friday, April 1, 2011



Ken Blanchard

Friday, April 1, 2011



The Exorcist
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ClubSport
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Somerset Wealth Strategies
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Smart Home Renovations
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Parker Seminars
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Dr. Fabrizio Mancini
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Align with Dr. Patrick Gentempo
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Matthew Loop
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Doctors Teleseminar Strategies
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Free Social Marketing Strategies for Chiropractors
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Fan Page Generator
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Lake Oswego Foundation
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What’s your objective...

• Drive more traffic to your website

• Generate more new leads & build your list

• Impress your visitors with professional video 

• Sell your product on Facebook
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Emerging Trends & Opportunities...

• Cause marketing goes social

• Direct marketing goes social

• Local marketing goes social
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How do I manage my 
Facebook fan page...
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How do I manage my 
Facebook fan page...

• Post to your wall

• news, views,  reviews, choose, 
questions, invites, quotes, offers-10%

• Value & engagement
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How do I manage my 
Facebook fan page...

• When do I post?

• When you have something of value to share.

• 8-9am - 5-6pm - weekends
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How do I manage my 
Facebook fan page...

• Multiple admin strategy
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How do I manage my 
Facebook fan page...

• DIY             + authentic  - time consuming 

• Delegate    + easier         - less authentic 

• Outsource + easiest       - least authentic
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How do I promote my 
Facebook fan page...

• Use all traditional online/offline marketing

Online
Search
Website
Press releases
Blogs
Banners
Comments

Offline
TV
Radio
Print
Mail
Word of mouth
Business cards
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How do I promote my 
Facebook fan page...

Fan Page Postcards
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How do I promote my 
Facebook fan page...
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How do I promote my 
Facebook fan page...

• Drive traffic to website or fan page?
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What about YouTube?
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What about Twitter?
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What’s your question?

What’s my ROI?

What’s my COI?

or
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What’s your passion & purpose

Do well by doing good - Ted Leonsis

 Make money making a difference...
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Free Social Marketing Report
facebook.com/FanPageGenerator
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Underground 7 Special Offer
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What others are saying...
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Underground 7 
Special Offer

• Who this is best for 

• Who this is not for...
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If you’re a guru...

1. Demonstrate to your tribe how it works 

2. Let’s work together to offer it to them
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Underground 7 Special Offer

1 of first 10
will win their 

package 
FREE!!!

1-Pay Bonus
save $200

only
$2497

*Bonus Training for Underground Members
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