
How	  To	  Capitalize	  On	  The	  
Massive	  ‘Mommy	  Blog’	  Network	  

The	  Truth	  about	  Women	  and	  Moms	  Online	  
and	  How	  Your	  Business	  can	  	  
Profit	  in	  the	  Momosphere.	  

by	  Janice	  Croze	  
www.5minutesformom.com	  

@5minutesformom	  
	  
	  

11-‐04-‐01	   www.5minutesformom.com	   1	  



Susan	  and	  Janice,	  the	  twin	  bloggers	  
behind	  5	  Minutes	  for	  Mom.com	  
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In	  addiPon	  to	  5	  Minutes	  for	  Mom,	  we	  
own	  two	  ecommerce	  stores	  
PedalCarsandRetro.com	  and	  	  
A-‐Rocking-‐Horse-‐to-‐Love.com	  
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The	  Truth	  about	  Moms	  Online	  	  
–	  Understanding	  the	  Momosphere	  



“Mommy	  Blogger”	  
	  

Who	  ARE	  Mommy	  Bloggers?	  And	  are	  they	  “Mommy	  
Bloggers”	  at	  all?	  
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Why	  women	  ROCK	  social	  media…	  



We	  are	  ALL	  about	  rela<onships! 	  	  
Women	  may	  not	  have	  the	  majority	  when	  it	  comes	  to	  building	  
the	  apps,	  so`ware	  and	  plaaorms,	  but	  we	  do	  have	  the	  MAJORITY	  
when	  it	  comes	  to	  USING	  social	  media	  because,	  at	  our	  core,	  
women	  ARE	  social!	  
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Why	  companies	  are	  desperate	  to	  
get	  noPced	  in	  our	  inbox…	  
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Mom	  Bloggers	  are	  Hot	  
Not	  only	  is	  Google	  listening	  to	  Mom	  Bloggers,	  but	  Mom	  Bloggers’	  

main	  audience	  are…	  moms.	  
And	  today’s	  mom,	  Mom	  3.0	  -‐-‐	  according	  to	  BSM	  Media	  Founder	  Maria	  

Baily,	  “is	  a	  powerful	  consumer	  who	  not	  only	  purchases	  products	  but	  
influences	  the	  decision	  making	  process	  of	  her	  peers	  through	  the	  
use	  of	  new	  media	  and	  content	  that	  is	  relevant,	  intui<ve	  and	  delivers	  
herself	  and	  her	  peers	  ecosystems	  of	  solu<ons.”	  

Mom	  3.0:	  
-‐  Generates	  content	  	  
-‐  Comfortable	  with	  technology	  
-‐  Techertainment	  and	  Techtasking	  	  

	   	   	   	  Source:	  Maria	  Bailey,	  BSM	  Media	  
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Mom	  3.0	  	  
•  Over	  55%	  of	  moms	  are	  online	  over	  20	  hrs	  per	  week	  

–  Moms	  of	  school	  age	  children	  average	  2	  hours	  daily	  
•  Thirty	  percent	  of	  moms	  are	  online	  from	  8pm	  un8l	  10pm	  
•  About	  34%	  of	  moms	  are	  engaged	  in	  wriPng	  or	  reading	  blogs	  

–  53%	  of	  new	  moms	  begin	  a	  blog	  
•  Over	  55%	  of	  moms	  have	  posted	  photos	  online	  
•  Sixty	  percent	  of	  moms	  parPcipate	  in	  online	  gaming	  

–  Decreases	  with	  income	  level	  
•  Eighty	  two	  percent	  of	  moms	  have	  watched	  an	  online	  video	  in	  the	  

last	  7	  days	  	  
–  65%	  of	  moms	  have	  uploaded	  a	  video	  or	  photo	  to	  enter	  a	  contest	  	  

•  Thirty-‐five	  percent	  of	  moms	  listen	  to	  podcasts	  
–  Download	  at	  least	  two	  shows	  a	  week	  

•  Sixty-‐two	  percent	  of	  moms	  use	  	  Facebook	  	  
	   	   	   	   	  Source:	  Maria	  Bailey,	  BSM	  Media	  
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•  TradiPonal	  or	  push	  markePng	  does	  not	  work	  well	  with	  today’s	  
“mulP-‐minding”	  mom	  

•  Moms	  want	  to	  engage	  in	  mulP-‐way	  dialogue	  with	  brands	  and	  to	  
have	  brands	  listen	  and	  parPcipate	  

•  Moms	  have	  an	  insaPable	  appePte	  to	  create	  &	  share	  content	  –twice	  
the	  average	  US	  adult.	  	  
–  Social	  media	  is	  the	  way	  moms	  meet	  and	  exchange	  informaPon	  
–  Online	  conversaPons	  move	  offline	  quickly	  and	  influence	  conversaPons	  

between	  moms	  and	  others	  

•  45%	  of	  moms	  shop	  for	  their	  children	  online.	  	  
•  49%	  of	  moms	  research	  products	  online	  prior	  to	  purchase.	  	  

	   	  Source:	  	  MarkePng	  to	  Moms	  CoaliPon	  State	  of	  American	  Mom	  Survey	  

	  

Moms	  and	  Social	  Media	  
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Women	  +	  Social	  Media	  x	  ExponenPally	  =	  IMPACT	  
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The	  hashtag	  #ubp10	  generated	  15,704	  tweets	  
from	  1,204	  atendees,	  combined	  reach	  
1,159,469	  followers,	  29,397,282	  unique	  
messages.	  

Over	  2,300	  bloggers	  
parPcipated	  in	  2010,	  posPng	  
UBP	  parPes	  on	  their	  own	  sites.	  



How	  YOUR	  business	  	  
can	  PROFIT	  in	  the	  Momosphere…	  	  

11-‐04-‐01	   www.5minutesformom.com	   13	  



What	  Bloggers	  are	  Doing	  for	  
Companies…	  

–  Link	  Building	  –	  Reviews,	  Giveaways,	  Sponsored	  Posts	  
– Affiliates	  
– AdverPsing	  
– Awareness	  Campaigns	  	  
–  Buzz	  
–  Feedback	  and	  Focus	  Groups	  
–  Freelance	  WriPng	  
–  ConsulPng	  
–  Community	  Building	  
–  Brand	  Ambassadorships	  and	  Spokespersons	  
– And	  it	  all	  comes	  down	  to	  MORE	  Customers	  
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Original,	  Personally	  Cra`ed	  
Content	  has	  Credibility	  
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One	  of	  a	  kind	  campaigns	  
and	  content,	  such	  as	  our	  
Holiday	  GiA	  Guides	  for	  T.	  J.	  
Maxx,	  personally	  
photographed	  and	  
designed.	  
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Rainbow	  Brite:	  300	  blog	  posts,	  
500K	  tweets,	  

	  5,071	  Mom	  Influencers	  reached,	  	  
6	  million	  total	  impressions	  

	  

Blogger	  Outreach	  Campaigns	  Create	  	  
Buzz,	  Links,	  Tweets,	  and	  more	  
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Sears	  engaged	  the	  Mom	  Bloggers	  Club	  to	  help	  promote	  
their	  month-‐long	  Thanksgiving	  LG	  appliances	  giveaway.	  	  
•  1st	  week	  -‐-‐	  850	  unique	  tweets	  w	  #lgcooking	  hashtag	  

&	  generated	  450	  contest	  entries.	  	  
•  Twiter	  reach	  of	  1.64	  million	  during	  Thanksgiving	  

week	  and	  double	  that	  the	  week	  before.	  	  
•  Helped	  Sears	  become	  the	  6th	  most	  talked	  about	  

retailer	  during	  Black	  Friday	  on	  Twiter	  -‐	  
elifemonitor.com.	  



How	  to	  Harness	  the	  Massive	  Network	  
and	  Power	  of	  Bloggers	  to	  	  
Grow	  YOUR	  Business.	  
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What	  do	  YOU	  need?	  	  
What	  Bloggers	  can	  do	  for	  YOU	  

LINKS	  

Reviews	  

Giveaways	  

Posts	  

SALES	  

Affiliates	  

AdverPsing	  

Buzz	  

RELATIONSHIPS	  

Credibility	  

Contacts	  

Customers	  

CONTENT	  

Freelance	  
Writers	  

Community	  
Building	  

ConsulPng	  
and	  Focus	  
Groups	  
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Who	  are	  the	  Right	  Moms	  	  
for	  Your	  Business?	  
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It	  is	  really	  about	  YOU.	  

	  
	  •  What	  are	  your	  goals?	  -‐-‐	  Do	  you	  need	  links,	  

exposure,	  traffic,	  sales?	  	  
•  Who	  has	  your	  target	  market?	  
•  Who	  has	  authority	  in	  your	  field?	  
•  What	  specialPes	  do	  you	  want?	  
•  What	  is	  your	  budget?	  
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How	  to	  Approach	  and	  Impress	  Bloggers	  
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Get	  READY	  –	  the	  MOST	  important	  
Slide	  is	  coming	  NEXT…	  
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A	  Blogger	  is	  building	  her	  BRAND!	  
The	  MOST	  valuable	  product	  a	  blogger	  has	  is	  her	  
INTEGRITY	  –	  the	  trust	  she	  has	  built	  with	  her	  readers.	  
A	  GOOD	  blogger	  will	  NEVER	  risk	  damaging	  her	  integrity.	  
In	  blogging,	  it	  isn’t	  about	  convincing	  sales	  leters,	  it	  is	  
about	  giving	  her	  endorsement.	  	  

The	  DIFFERENCE	  between	  Internet	  
Marketers	  and	  Mom	  Bloggers…	  
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We	  don’t	  work	  for	  free,	  	  
but	  we	  aren’t	  for	  sale.	  	  

So,	  when	  approaching	  a	  mom	  blogger,	  you	  will	  not	  woo	  
her	  with	  your	  huge	  sales	  numbers,	  your	  50%	  affiliate	  
commission,	  and	  your	  smooth	  talking	  sales	  leters.	  
A	  mom	  blogger	  will	  want	  to	  know	  the	  story,	  she	  will	  
need	  to	  believe	  in	  the	  product	  before	  she	  sells	  it.	  	  
BUT,	  don’t	  misunderstand,	  we	  don’t	  work	  for	  free	  
either.	  The	  ROI	  MUST	  be	  there	  or	  else	  “Bye	  Bye.”	  
So,	  subject	  lines	  should	  usually	  include	  references	  to	  
compensaPon,	  adverPsing,	  or	  paid	  work.	  
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What	  do	  Bloggers	  need?	  	  
What	  can	  YOU	  offer	  THEM?	  

11-‐04-‐01	   www.5minutesformom.com	   26	  

A	  Mom	  Blogger	  needs	  to	  keep	  two	  things	  in	  balance:	  
her	  readers	  and	  her	  ROI	  
So,	  you	  need	  to	  offer	  her	  projects	  that	  are	  valuable	  to	  
her	  readers	  and	  don’t	  damage	  her	  credibility,	  WHILE	  
providing	  opportuniPes	  to	  pay	  her	  bills.	  
We	  DON’T	  need	  you	  for	  content.	  We	  can	  find	  that	  on	  
our	  own.	  But	  we	  DO	  need	  you	  for	  compensated,	  
relevant	  campaigns.	  



Mom’s	  Core	  Values	  –	  BSM	  Media	  

Saving	  Time	  	   •  “I	  want	  convenience” 	  	  
•  “Recognize	  that	  my	  Pme	  is	  valuable” 	  	  

Value	  
•  “PosiPon	  me	  as	  the	  family	  financial	  hero”	  
•  “Give	  me	  the	  opportunity	  to	  be	  
rewarded”	  

Family	  Heath	  
and	  Safety	   •  “Keep	  my	  family	  safe”	  

Child	  
Enrichment	  

•  “Help	  me	  be	  a	  beter	  mom”	  
•  “Be	  my	  partner	  in	  my	  parenPng	  journey”	  

Balance	  and	  
Simplicity	   •  “Create	  soluPons	  for	  my	  hecPc	  life”	  
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What	  works	  and	  what	  doesn’t	  

DO’s	  
•  Personalized,	  Relevant	  

Emails	  &	  Campaigns	  
•  Referrals!	  The	  best	  “in”	  is	  

through	  a	  respected	  and	  
trusted	  blogger.	  

•  Fair	  compensaPon.	  We	  
are	  smart	  girls	  and	  we	  
know	  our	  worth	  probably	  
beter	  than	  you	  do!	  

	  

DON’Ts	  
•  Dear	  {Mommy	  Blogger}	  	  
•  “OpportuniPes”	  –	  the	  

word	  has	  been	  damaged	  
•  “Spray	  and	  Pray”	  –	  mass	  

email	  lists	  
•  Bad	  Deals!	  If	  you	  want	  to	  

get	  us	  to	  work	  with	  you,	  
show	  us	  the	  money!	  
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All	  the	  secrets	  of	  working	  with	  mom	  
bloggers	  (and	  ge}ng	  them	  to	  LOVE	  you!)	  
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How	  to	  do	  it	  all	  so	  well,	  women	  can’t	  
stop	  talking	  about	  you	  	  
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How	  to	  do	  it	  all	  so	  well,	  women	  can’t	  
stop	  talking	  about	  you	  	  

	  
– Benefit	  them	  
– Value	  them	  
– Make	  them	  more	  successful	  
– Build	  authenPc	  relaPonships	  	  
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Doing	  it	  Right…	  
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Stop	  MarkePng.	  Start	  
Engaging.	  –	  Scot	  Straten	  
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Chris	  Mann	  is	  	  respected	  and	  adored	  in	  
the	  Momosphere	  –	  thanks	  to	  One2One	  
Network	  and	  Chris’s	  incredible	  
engagement	  with	  and	  commitment	  to	  
the	  mom	  blogging	  community.	  	  

Photo:	  Hannah	  Braboy	  	  
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Mabel’s	  Labels	  

“We	  have	  worked	  long	  and	  hard	  to	  build	  
quality	  rela8onships	  with	  the	  mom	  
community.	  It	  has	  always	  been	  about	  
respect,	  understanding	  and	  rela<onship	  
building.	  We	  are	  ac8vely	  involved	  in	  the	  
community	  from	  having	  our	  own	  blog	  -‐	  The	  
Mabelhood,	  daily	  par<cipa<on	  online	  
(twiSer/FB)	  to	  aSending	  conferences	  and	  
events.”	  



How	  to	  meet	  the	  RIGHT	  women	  
You	  need	  an	  “In”	  and	  how	  to	  get	  it!	  	  

•  Go	  directly	  to	  the	  source	  –	  and	  hire	  
the	  experts	  

•  Your	  two	  best	  opPons	  are…	  
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OpPon	  #1	  –	  Hire	  an	  Outreach	  
Company	  such	  as	  One2One	  Network	  	  
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Or	  the	  original	  “MarkePng	  to	  Moms”	  
company	  -‐-‐	  BSM	  Media	  
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BENEFITS	  
•  Saves	  you	  Pme	  
•  Huge	  database	  of	  

bloggers	  
•  Pairs	  you	  with	  the	  

ideal	  bloggers	  for	  
your	  project	  

•  Manages	  and	  
monitors	  campaign	  

•  Gets	  results!	  
	  



OpPon	  #	  2	  –	  	  
Hire	  Experienced	  Bloggers	  and	  their	  

Media	  Companies	  Directly	  	  
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BENEFITS:	  
•  Saves	  you	  money	  
•  Experienced	  bloggers	  are	  

social	  media	  experts	  	  
•  Bloggers	  have	  the	  

connecPons	  you	  need	  –	  
they	  have	  direct	  lines	  to	  
the	  influenPal	  bloggers	  	  

•  Bloggers	  have	  the	  audience	  
you	  need	  to	  reach	  

	  



Bloggers	  are	  mulP-‐talented!	  	  
	  

We	  do	  MORE	  than	  just	  write	  posts! 
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We	  are	  Social	  Media	  Influencers	  
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We	  are	  Photographers 
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We	  are	  Fashionistas	   
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Blogging	  Members	  of	  Ecco	  Domani	  	  
Fashion	  Founda<on	  Style	  Squad	  



We	  are	  Authors	  
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New	  York	  Times	  Bestseller,	  One	  Thousand	  GiAs,	  by	  blogger	  Ann	  Voskamp	  



We	  are	  Experts	  
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We	  are	  Spokespeople	  
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We	  are	  Video	  Creators	  
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We	  are	  Consultants	  
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47	  Danielle	  Smith	  

Sarah	  Pinnix	  
Megan	  Jordan	  

Amy	  Bellgardt	  

Esther	  Crawford	  

Ana	  L.	  Flores	  

Angela	  Edwards	   Barbara	  Jones	  



We	  are	  Bloggers!	  

With	  one	  blogger,	  or	  with	  a	  team	  of	  
bloggers,	  you	  can	  add	  an	  incredible	  
breadth	  of	  talent	  to	  your	  team!	  
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Now,	  in	  case	  some	  of	  you	  don’t	  have	  
blogs	  associated	  with	  your	  sites	  or	  

businesses…	  
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Why	  YOU	  should	  have	  a	  Blog	  
Blogging	  Builds	  Your	  Brand	  
	  
•  Builds	  credibility	  
•  Builds	  authority	  
•  Builds	  links	  
•  Builds	  PR	  
•  A	  good	  blog	  can	  benefit	  every	  
business!	  

	  

“But	  I	  don’t	  have	  the	  Pme…”	  
	  
•  Outsource	  –	  hire	  bloggers	  and	  

freelance	  writers	  
•  Even	  a	  blog	  updated	  weekly	  

will	  help	  build	  Page	  Rank	  and	  
bring	  in	  Google	  traffic.	  

•  Set	  a	  few	  hours	  aside	  weekly	  
for	  content	  generaPon	  and	  
social	  media	  
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Where	  do	  I	  start?	  

•  Research	  and	  read	  blogs	  
•  Hire	  a	  blogging	  consultant	  	  
•  Comment	  on	  blogs	  
•  Buy	  your	  own	  domain	  –	  and	  any	  related	  domains,	  i.e.	  
misspellings,	  etc.	  

•  Use	  Wordpress	  
•  Consider	  using	  freelance	  writers	  
•  Atend	  conferences!	  
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Let	  us	  help	  you…	  
We	  can	  introduce	  you	  to	  these	  powerful	  women	  
bloggers	  -‐-‐	  and	  we	  can	  make	  them	  love	  you!	  
If	  you	  want	  to	  capitalize	  on	  the	  massive	  online	  
mom	  community,	  let	  us	  know…	  We	  want	  to	  
make	  your	  business	  profit	  in	  the	  momosphere!	  

Contact	  me	  at	  my	  personal	  email	  address:	  
janicecroze@gmail.com	  
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